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Forward Looking Statements

This presentation contains forward-looking statements, including statements regarding: the Company's growth pillars; plans regarŘƛƴƎ ƛǘǎ ōǊŀƴŘǎΩ ǊŜǎǇŜŎǘƛǾŜ ǇǳǊǇƻǎŜǎ ŀƴŘ ǇƭŀƴƴŜŘ нлнн ǇǊƻŘǳŎǘǎ ƭŀǳƴŎƘŜǎΤ Ǉƭŀƴǎ ǘƻ ǇǳǊǎǳŜ ŦƭŜȄƛōƛƭƛǘȅ ƛƴ ƛǘǎ ǎǳǇǇƭȅ ƴŜǘǿƻǊƪΤ н022
outlook and expected key drivers of growth in 2022; its TSR focus; and its capital allocation priorities. In addition, words such as "estimates," "anticipates," "believes," "forecasts," "step," "plans," "predicts," "focused," "projects," "outlook," "is likely," "expects," 
"intends," "should," "will," "confident," variations of such words, and similar expressions are intended to identify forward-looking statements. These statements are not guarantees of future performance and involve certain risks, uncertainties, and assumptions 
("Risk Factors") that are difficult to predict and could cause the Company's performance to differ materially from what is expressed in the forward-looking statements. Risk Factors include, among others: the potential effects of the COVID-19 pandemic on the 
Company's business, operations, financial results and liquidity, including the duration and magnitude of such effects, which will depend on numerous evolving factors that the Company cannot currently accurately predict or assess, including: the durationand 
scope of the pandemic; the negative impact on global and regional markets, economies and economic activity, including the duration and magnitude of its impact on unemployment  rates, consumer discretionary spending and levels of consumer confidence; 
actions governments, businesses and individuals take in response to the pandemic; the effects of the pandemic, including all of the foregoing, on the Company's distributors, manufacturers, suppliers, joint venture partners, wholesale customers and other
counterparties; how quickly economies and demand for the Company's products recover after the pandemic subsides; changes in general economic conditions, employment rates, business conditions, interest rates, tax policies and other factors affecting 
consumer spending in the markets and regions in which the Company's products are sold;  the inability for any reason to effectively compete in global footwear, apparel and consumer-direct markets; the inability to maintain positive brand images and 
anticipate, understand and respond to changing footwear and apparel trends and consumer preferences; the inability to effectively manage inventory levels; increases or changes in duties, tariffs, quotas or applicable assessments in countries of import and 
export; foreign currency exchange rate fluctuations; currency restrictions; supply chain and capacity constraints, productiondisruptions, quality issues, price increases or other risks associated with foreign sourcing; the cost, including the effect ofinflationary 
pressures, and availability of raw materials, inventories, services and labor for contract manufacturers; labor disruptions; changes in relationships with, including the loss of, significant wholesale customers; risks related to the significant investment in, and 
performance of, the Company's consumer-direct operations; risks related to expansion into new markets and complementary  productcategories; the impact of seasonality and unpredictable weather conditions; changes in general economic conditions and/or 
the credit markets on the Company's distributors, suppliers and retailers; changes in the Company's effective tax rates; failureof licensees or distributors to meet planned annual sales goals or to make timely payments to the Company; the risks of doingbusiness 
in developing countries, and politically or economically volatile areas; the ability to secure and protect owned intellectualproperty or use licensed intellectual property; the impact of regulation, regulatory and legal proceedings and legal compliancerisks, 
including compliance with federal, state and local laws and regulations relating to the protection of the  environment, environmental remediation and other related costs, and litigation or other legal proceedings relating to the protection of the environment or 
environmental effects on human health; the potential breach of the Company's databases or other systems, or those of its vendors, which contain certain personal information, payment card data or proprietary information, due to cyberattack or other similar 
events; problems affecting the Company's distribution system, including service interruptions at shipping and receiving ports; strategic actions, including new initiatives and ventures, acquisitions and dispositions, and the Company's success in integrating 
acquired businesses, and implementing new initiatives and ventures; the risk of impairment to goodwill and other intangibles;changes in future pension funding requirements and pension expenses; and additional factors discussed in the Company's reports 
filed with the Securities and Exchange Commission and exhibits thereto. The foregoing Risk Factors, as well as other existingRisk Factors and new Risk Factors that emerge from time to time, may cause actual results to differ materially from those contained in 
any forward-looking statements. Given these or other risks and uncertainties, investors should not place undue reliance on forward-looking statements as a prediction of actual results. Furthermore, the Company undertakes no obligation to update, amend, or 
clarify forward-looking statements.
This presentation includes non-GAAP financial measures which are indicated by footnote references. Pages 22 and 23 at the end ofthis presentation include reconciliations of the non-GAAP financial measures to the most comparable GAAP financial measures.
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2021 at-a-Glance

62%

38%

Four Largest Brands

Rest of Portfolio

+22%

+57%

+25%

+40%(3)

Revenue $2.41 Billion
+35%
+28%(2)

Adjusted(1) EPS $2.09
+125%
+113%(2)

Merrell, Sauconyand Wolverine all-time recordrevenue

Legacy results exceed pre-pandemic FY19

Acquired Sweaty Betty in August

Successful CEO transition

26%

74%

DTC

Wholesale

Revenue by Channel 

35%

65%

International

US

1) See pages 22 and 23 for reconciliations to the most comparable GAAP measures
2) Non-GAAP organic growth figures, which exclude Sweaty Betty results
3) Sweaty Betty FY 2021 revenue growth rate assuming it was acquired on December 29, 2019

Our Vision:
To build a family of the most admired 
performance & lifestyle brands on earth

Our Mission: 
To empower, engage, and inspire our 
consumers τ
every step of the way

Revenue by Brand Revenue Growth FY21Revenue by Region
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First Quarter Review


