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Forward Looking Statements



Our Vision:
To build a family of the most admired 

performance & lifestyle brands on earth

Our Mission: 
To empower, engage, and inspire our 

consumers —
every step of the way



2021 at a Glance
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Growth Pillars
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DTC Focus + Digital Priority
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Key Strengths

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•



Merrell

Chaco

Hush Puppies

H-DBrands + Product
2021 Revenue



Record revenue in 2021 with +22% growth

Full Year 2021

Revenue +22% 

DTC Revenue +28% 

• eCommerce +22% 

• Stores +47%



Brands + Product
2021 Revenue

CAT

Wolverine

Bates

HyTest



Record revenue in 2021 with 28% growth

We exist to support the people who forge their own path; men and women 
who stop at nothing to build the future they want

• UltraSpring technology focus across big launches in Hellcat (core work), Rev (OccuSafety), Guide (Outdoor), and 
Forge (Work Casual). Introducing the Raider Revolution with Durashocks, and also launching new colorways in 
the BLVD collection.

• Kicked off 2022 with purpose-led product collaboration with Uncommon Construction and will anniversary 
previous collaborations in fresh new ways, while introducing new mainstream partners throughout 2022.

2021 Full Year

Revenue +28% 

• eCommerce +17% 



Sperry

SauconyKeds

KidsBrands + Product
2021 Revenue



Record revenue in 2021 with +57% growth
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Full Year 2021

Revenue +57% 

DTC Revenue +51% 

• eCommerce +52% 

• Stores +47%
ENDORPHIN EDGE

TEMPUS

SHADOW 5000 PREMIUM
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2021 Full Year

Revenue +25% 

DTC Revenue +24% 

• eCommerce +13% 

• Stores +48%

Marked improvement delivering +25% growth
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Continued DTC excellence and apparel expertise

DTC 
eCom

DTC 
Stores

Wholesale

2021 Revenue1 by Channel

US

EMEA

APAC

2021 Revenue1 by Region

1) FY 2021 Sweaty Betty pro forma revenue and growth based on WWW Calendar year, channel and region splits 

40% Pro forma Growth1



Diversified Business

(<10% of U.S.)

DTC eCommerce
Sporting 
Goods

Specialty Independents
Department 

Stores



Financial Strength

•

•

•

•

•

•

•

•

•

Capital Allocation and Acquisition Approach



Strong Operational Platform
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Innovation

Int’l Strategy

Supply
Chain

Technology

eCom

Consumer 
Insights 
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Experienced Management

President 
Merrell
14 years

President 
Saucony
4 years

Chief Financial 
Officer
26 years

Senior Vice 
President HR

17 years

Executive
Vice President GOG

24 years

•

•

President 
eCom
1 year

President 
Wolverine

7 years

President 
International Group

4 years

President 
Sperry
1 year



Go-to-Market & Distribution

Lat Am

Revenue    Pairs

EMEA

Revenue    Pairs

Asia Pac

Revenue    Pairs

68%

25%

7%74%

20%

6%

Canada

Revenue    Pairs

U.S.

Revenue     Pairs



Financial Highlights



4Q21 Highlights



2022 Financial Highlights
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4Q21 and FY21 Financials



GAAP to Non-GAAP Adjustments



GAAP to Non-GAAP Adjustments
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Contact Us




